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L E A D E R S

ADVISORY
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The Oriental Bangkok

They have completely redone the hotel
but in the Thai style. Everything is ultra
modern in this dot-com era with numer-
ous telephone lines and tech equipment
but the charm, the elegance, and espe-
cially the Asian service is still the best.

The Siam Suite is one of the most
beautiful and unusual and gives you a
good idea of what a lot of money, top
quality décor, and imagination can do.

While the economic climate in most of
Latin America and the Caribbean has been
anything but robust for the past several
years, that has not been the case in Trini-
dad and Tobago. Thanks to large reserves
of natural gas and petroleum, Trinidad and
Tobago have become the most diversified
and fastest-growing industrialized economy
in the English-speaking Caribbean.

These days, scores of foreign inves-
tors are making the rounds in Port of
Spain, Trinidad and Tobago’s capital city,
and their hotel of choice, by far the coun-
try’s best hotel, is the Hilton Trinidad &
Conference Centre.

Affectionately called the “Upside
Down” hotel (the floors with the lowest
numbers are at the top levels, and vice
versa) by the local citizenry, the Hilton
Trinidad & Conference Centre has 380 bal-
conied rooms, including 27 suites and 54
executive rooms; an executive clubroom;
business center; conference and banquet
facilities; swimming pool; tennis courts; fit-

ness center; and the elegant La Boucan
Restaurant. The hotel is only a few min-
utes’ drive from downtown Port of Spain,
and 45 minutes from Plarco International
Airport. If you’re planning to do business
in Port of Spain, this is the place to stay. 

For executives who are looking for a
little R&R during their visit to Trinidad and
Tobago, the Hilton Tobago, located on a
750-acre estate with a 5,000-foot beach, is

an ideal setting to experience some of the
world’s best scuba diving, golf, and wind-
surfing. Each of the Hilton Tobago’s 200
rooms and suites offer beautiful ocean
views, and executives like the fact that the
hotel’s 4,675-square-foot ballroom makes
it a perfect venue for small meetings and
conventions.

Hilton’s new company logo sports the
theme, “Hilton: The Place You’d Rather
Be.” In Trinidad & Tobago, they’ve got that
right.

TRINIDAD AND TOBAGO
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