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CHOICE

iF you were to asK visitors to caliFornia what the top tour-
ist attraction in the state is, most would correctly answer, “disneyland.” 
however, if you were then to ask what the second leading tourist attrac-
tion is, many would incorrectly offer san Francisco’s Fisherman wharf, the 
golden gate bride, or alcatraz, or perhaps even the famous national parks – 
yosemite and sequoia. the correct answer is actually the napa valley wine 
region, located about an hour’s drive northeast of san Francisco.

visitors to the napa valley wine region have a variety outstanding 
hotels and inns to choose from. considered the fi nest establishment in the 
area is the carneros inn (www.thecarnerosinn.com), which is conve-
niently located on the sonoma highway, just outside the city of napa.

the carneros inn, a plumpJack resort, offers guests 86 individual pri-
vate cottages, including 10 luxurious suites and 15 large private homes that 
feature two master suites, a large kitchen and den, and at least three baths. 
all of the cottages, suites, and private homes are situated on a beautiful 27-
acre setting with magnifi cent views. located near the smaller communities 
of yountville, oakville, rutherford, st. helena, angwin, and calistoga, the 
carneros inn is within a short driving distance to more than 200 wineries – 
approximately 100 of which offer walk-in wine-tasting hours.

in addition to the delicious food and great selection of napa valley 
wines served at its signature restaurant, Farm, as well as at its hilltop 
dining room and boon Fly café, the carneros inn has an award-winning 
spa and fi tness center, two outdoor swimming pools, and a general store.

For corporate conferences or executive meetings, the carneros inn 
offers visitors over 5,000 square feet of meeting and event space, includ-
ing ballrooms, trellised courtyards, and private dining facilities.

the carneros inn offers guests the perfect opportunity to relax and 
unwind and leaves visitors to the wine country feeling refreshed and 
wishing they could stay a bit longer.•

EDITORS’ NOTE Ludovic Dervin became Wine-
maker at Mumm Napa in 2002. Dervin completed 
his wine-making studies in his native Champagne, 
France. His skills were refi ned during several har-
vests with the prestigious Champagne houses 
Charles Heidsieck and G.H. Mumm, as well as 
California’s Piper Sonoma. Prior to joining Mumm 
Napa, Dervin polished his non-bubbly wine-mak-
ing skills at the world-renowned Russian River win-
eries, Hartford Court and Gary Farrell.

COMPANY BRIEF Mumm Napa (mummnapa.
com) is one of California’s top sparkling wine pro-
ducers and one of the most popular destinations 

for wine country visitors. For more than 20 years, Mumm Napa sparkling 
wines have set the standard for California mode traditionelle, emphasiz-
ing the exceptional qualities of Napa Valley fruit along with the casual el-
egance of the Napa Valley lifestyle. 

How did you become a winemaker in California?
i traveled a lot in my 20s, immersing myself in different cultures 

and acquiring expertise in new world and old world wine-making tech-
niques. when i fi rst came to california in 1992 to work the harvest, it 
made a lasting impression. i fell in love with the region and its people. 
every ingredient for success was here to handcraft world-class wines. 
years later, i was offered the position of winemaker for mumm napa, 
and i couldn’t pass on the opportunity to join the team.

Do Mumm Napa’s techniques emulate those of French cham-
pagne producers?

champagne can be produced only within the French region of 
champagne. For centuries, French champagne houses have perfected the 
elaborate process of crafting some of the greatest sparkling wines in the 
world. while we employ similar farming and wine-making techniques, 
we have adapted these traditional practices to take full advantage of the 
unique growing conditions of the napa valley, where the climate and 
soils give our grapes natural balance and beautiful fl avors. 

What are some perks of being a Mumm Napa Club Vivant 
member? 

mumm napa’s club vivant is designed for those who want to ex-
plore the world of fi ne sparkling wines in-depth. members enjoy access 
to small-production wines not available in the distribution market. our 
wine club shipments are fun and educational and include food and wine 
pairings along with a surprise gift. plus, our members receive signifi cant 
discounts on wine purchases at mumm napa and at mummnapa.com. 

What else does Mumm Napa offer visitors?
our outdoor patio lets visitors enjoy spectacular views of napa valley 

in a very relaxed setting. we have a world-class photography gallery that 
is one of napa valley’s best-kept secrets. the gallery has a permanent 
ansel adams exhibit with more than two dozen works and a rotating 
exhibit featuring images from different photographers throughout the 
year. we also offer a winery-direct program to corporate clients looking 
for employee incentives and client appreciation gifts.•
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