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A NOB HILL LANDMARK, THE HUNTINGTON HOTEL HAS PARTNERED WITH
luxury leather goods and lifestyle brand Mulholland to create the custom-designed
Mulholland Suite at the 84-year-old property. Blending classic elegance with a
contemporary and distinctly Northern California aesthetic, the suite is a quiet ref-
uge above the clamor of San Francisco’s busy streets and boasts pieces of the
Mulholland furniture collection throughout its two rooms and bath.

Inspired by the late afternoon sun on California’s coast, the living room fea-
tures warm gold, cream, and bronze colors, and the bedroom’s blue and gray tones
represent San Francisco’s famous fog. Combining rich leathers, dark wood, and
fine textiles throughout, the suite is decidedly luxurious but exudes a casual and
contemporary feel. The suite’s windows, framed with architectural moldings, offer
beautiful views of the surrounding city.

The combined efforts of the Huntington Hotel and Mulholland — two iconic
San Francisco family-owned and operated brands — have created an environment
that, says General M'uuger Gail Isono, “brings each visitor a truly unique and
personal experience.” Mulholland’s Creative Director, Jim Neeley, recognized the
depth of the human connection between these brands and their customers and has
perfectly captured the essence of this connection through a brilliant suite design.
The evolution of these two San Francisco legends is embodied in the Mulholland
Suite — an exclusive offering that delivers the class, sophistication, and timelessness
that the Huntington Hotel (www.huntingtonhotel.com) and Mulholland (www.
mulhollandbrothers.com) symbolize. ®

The Mulholland Suite bedroom (1op); the living area (left)
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