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An Honorable Profession
An Interview with
Howard J. Rubenstein, President, Rubenstein
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School of Law. Early in his career, he served as
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the internet and the social web are probably
COMPANY BRIEF Rubenstein (rubenstein. an even more fundamental transformation.
com) is a strategic, results-oriented publicity It has made everyone and every organizaand media relations company. They are cre- tion much more powerful, potentially, as a
ators of innovative publicity opportunities and news distributor. To some degree, that explocommunications solutions that support the full sion of media outlets and media distribution
range of client objectives. In addition, they are has diminished individual relationships, but
experts at crisis management and financial there’s still a very high value on knowing the
relations, and serve as counselors on image person at the other end of a call, a text, an
management and corporate citizenship. With e-mail or a tweet.
a roster of over 450 clients served by a staff of
more than 180 professionals, they represent a
wide spectrum of clients, including global
corporations, media and entertainment companies, sports teams, financial services organizations, real estate concerns, educational and
cultural institutions, law firms, healthcare
providers, not-for-profit organizations, business executives, and public figures.

How important is it for Rubenstein to
have a diverse and inclusive workforce in
order to offer a broad range of thoughts
and experiences to your clients?
It’s very important and an area where we
would like to improve. Even in my 80s, I have a
lot to learn from the people at our ﬁrm who come
with diverse backgrounds and experiences.
Rubenstein places a major emphasis
on pro bono work. Would you discuss how
deeply engrained this focus is for the firm?
I decided very early on that, both for my
own personal satisfaction and for our long-term
beneﬁt, we needed to become an integral part
of the fabric of New York City. Doing things that
have a pure common good – without regard to
fees – has made us a better company, but has
also made us a happier and more connected
company.
What advice do you give to young
people interested in a career in public
relations?
There are a million ways to enter the PR
business, and a million more ways to do well.
Being a student of news and the way information travels is important. However, I ﬁnd that
the single most important skill that helps feed
a good career in PR is developing as a writer.
Good writing suggests clear thinking and can
often win the day.

•

We’ve stayed strong over the years because

How has the public relations business
evolved over the years and what has been
the key to Rubenstein’s consistent strength
and leadership in the industry?
There was no PR business when I started.
PR was a sideshow – really, a dishonorable
occupation – and today it’s an honorable profession, and one of the key elements to any
successful enterprise, whether it’s a business, a
university, or a cultural institution. We’ve stayed
strong over the years because we’ve always
looked to adapt our work to innovations in
communications, but also due to our adherence
to ethical practices.
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