
EDITORS’ NOTE A native of South 
Africa, James McBride received a 
diploma in hotel management be-
fore moving to the United States 
to further his studies at Cornell 
University. He then worked for The 
Ritz-Carlton Company in hotels 
around the world. After graduat-
ing from Harvard Business School’s 
program for management develop-
ment, he oversaw the opening of the 
group’s properties in Washington, 
D.C. Prior to joining The Carlyle, A 
Rosewood Hotel, in December 2003, 
McBride was General Manager of Grosvenor 
House in London.

PROPERTY BRIEF Named after essayist Thomas 
Carlyle, the legendary 35-story The Carlyle hotel 
has been a fi xture on Manhattan’s Upper East 
Side since its completion in 1930. Its 192 in-
dividually appointed rooms and suites – some 
with grand pianos, private terraces, and Central 
Park views – have been called home by lead-
ers in world affairs, business, society, and enter-
tainment. Brilliantly positioned on fashionable 
Madison Avenue, The Carlyle is also home to the 
celebrated Café Carlyle and Bemelmans Bar. It 
is managed by Dallas-based Rosewood Hotels & 
Resorts.

How important are hotel suites to The 
Carlyle’s business, and can you provide a 
brief overview of your hotel suites?

the carlyle has always been a hotel with 
a very high suite count. we have close to 70 
suites in the hotel. we are a cooperative, so 
we control 192 rooms and suites, which gives 
us control of the board. we still have about 
56 private apartments, and we continue to 
evaluate whether or not we want to buy those 
apartments. we recently bought several and 
converted them into suites. many of them are 
located in the tower, which houses fl oors 22 
and above, so guests have exceptional views 
of central park. in a recent acquisition, we pur-
chased what is now the empire suite, which 
is a duplex on the 28th and 29th fl oors. it 
used to be a fashion magnate’s residence, de-
signed by thierry despont, and it’s absolutely 
beautiful. it’s approximately 3,000 square feet 
with unbelievable views, and it’s beautifully 
appointed and very residential in feel. we 
purchased an apartment on the 30th fl oor as 

well, which has become another
two-bedroom tower suite. we 
have purchased several other loca-
tions throughout the building, giv-
ing us 10 suites for which we can 
charge north of $5,000. this has 
been very successful for us, help-
ing us dominate the entertainment 
business, because a lot of celebrity 
clientele stay here.

Are the suites individual-
ized, each with a different look 
and feel, or are they somewhat 
similar?

all of our suites are differ-
ent. we try to use different inte-
rior design for a lot of the suites. 
in the empire suite, we brought a 
lot of the previous owner’s furni-
ture, and we tweaked it to make it 
more guest-friendly since it’s not a 
private residence. the current de-
sign was done by thierry despont. 
many of our suites were done by 
alexander champalimaud, always 
in a different way, with a different 
color palette, and offering a differ-
ent feel.

Are suites the key growth 
area for the property?

it’s hard to believe because 
they’re the most expensive, but the 
suites in the tower always sell fi rst. 
our suites are extraordinarily pop-
ular, maintain very high occupan-
cies, and yield tremendous profi ts. 
they’re always the fi rst to go.

Can you give a brief over-
view of The Carlyle’s new spa 
facility?

it’s going to be branded 
sense, a rosewood spa, which 
is our rosewood brand. we 
have several sense spas within 
the rosewood collection, in-
cluding the rosewood Little dix 
bay, rosewood mayakoba, and 
cordevalle, and others will be 
opening soon. our core partner in 
new york will be sisley paris, and 
ours will be the only spa carry-
ing that product in north america. 
sisley paris offers a tremendous 
product. the space itself actually 
resides between the third fl oor 
and a town house located next 
to the carlyle on 76th street, and 
was designed by mark zeff of zeff 
designs. it is very chic. we have 
fi ve treatment rooms, and hair styl-
ist and salon owner yves durif, 
who has a tremendous following, 
is relocating his salon on 65th 
street to operate an yves durif sa-
lon at sense spa. in addition, our 
brand new workout facility, which 
we call the fi tness studio, will of-
fer all the latest equipment from 
techno gym. evolving our design 
in a tasteful way is very important 
to us, and sense spa is an evolu-
tion of the carlyle.•

James W. McBride

The Power of the Suite
An Interview with James W. McBride,

Regional Vice President, Rosewood Hotels & Resorts, and
Managing Director, The Carlyle, A Rosewood Hotel

The view from the Empire suite (left); the spa reception room 
(above)

Suite 3001 (top left); the Empire Suite (bottom left); the Royal Suite (top right); the spa reception area (above)
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