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EDITORS’ NOTE Virginia Ruesterholz joined 
New York Telephone as a manager in 1984. After 
the Bell Atlantic/NYNEX merger, Ruesterholz was 
named Vice President – Complex Installation and 
Maintenance for Network Services and, later, Vice 
President – Operations Assurance. After the Bell 
Atlantic/GTE merger, Ruesterholz was named 
Senior Vice President of Wholesale Markets, and 
she most recently served as President of Verizon 
Partner Solutions. She will begin serving as 
President of Verizon Services Corp. on January 1, 
2009. Ruesterholz is a recipient of the prestigious 
Crain’s New York Business 40 Under 40 award 
and the inaugural New York Women’s Agenda 
Rising Star award. She is a member of the board 
of trustees at Stevens Institute of Technology and 
is a director of the Manhattan Theatre Club. 
Ruesterholz graduated from Stevens Institute of 
Technology with a degree in chemical engineer-
ing in 1983. She earned an M.S. in telecommuni-
cations management from Brooklyn Polytechnic 
Institute in 1991.

COMPANY BRIEF Verizon Telecom (www
.verizon.com) offers voice, data, and video ser-
vices to consumers, small and medium-sized 
businesses, and wholesale customers in 25 states 
and Washington, D.C. Verizon Telecom is de-
ploying the nation’s most ambitious fi ber optics 
project, offering Verizon FiOS (fi ber optic ser-
vices) voice, data, and video services over a sin-
gle high-speed connection. Verizon Telecom is 
the only major telecom company installing fi ber-

optic lines directly to customers’ homes and to 
businesses across the country.

How would you categorize Verizon Telecom, 
after years of considerable change in the 
telecommunications industry?

Verizon Telecom, which is a business group 
of Verizon Communications, is a $30 billion 
broadband and entertainment company with 
over 100,000 employees. We provide communi-
cations services to consumer and small business 
customers in 25 states, as well as wholesale ser-
vices to other communications carriers. Verizon 
is not your father’s phone company. We’ve 
spent the better part of the past decade trans-
forming our company to grow and compete in 
the digital era. We believe that having the best 
network is key to being the best communica-
tions company, so we continue to differentiate 
our business through network quality.

In today’s challenging economic envi-
ronment, what is your outlook for growth 
for Verizon Telecom, and where do you 
foresee that growth coming from?

Even in today’s challenging environment, 
customer demand is still the driving force in 
the communications and entertainment mar-
kets. With both the Internet and TV services, 
customers want more choice and more control 
over their digital experiences. We’ve seen our 
customers move from being passive consum-
ers of information to being active participants 
in the creative process, using more social me-
dia and other two-way services. Specifi cally, 
they’re looking for faster Internet connections 
and more high-defi nition [HD] video than their 
current providers are able to deliver.

As the Internet continues to evolve, from 
basic e-mail and Web surfi ng into a dynamic, 
two-way interactive digital experience, we see a 
whole host of bandwidth-intensive services on 
the horizon. These include 3-D gaming, high-
defi nition social networks, as well as the growth 
of broadband applications like telework, medical 
monitoring, distance learning, smart buildings 
and so much more. Our future growth will come 
from having the best network technology for 
these and other advanced digital applications.

Verizon Telecom is deploying high-
speed fi ber-optic technology, known as 
FiOS. Would you provide an overview of 
this technology?

Verizon is the only company delivering 
fi ber-optic technology all the way to customers’ 

homes on a mass scale. The immense bandwidth 
of a direct fi ber connection allows us to offer 
the fastest broadband speeds of any Internet 
provider. When it comes to TV, we can deliver 
high-defi nition signals to customers without 
compressing the content, like some cable pro-
viders do, which results in stunning picture and 
sound quality that customers remark on time 
and again. Our network also has the capacity to 
deliver a wide range of programming choices, 
including more HD, more video on demand, 
and more program diversity.

Our fi ber network is also “future proof,” 
which means that we can easily upgrade to 
provide additional bandwidth as our custom-
ers’ needs evolve. So as Internet sites offer 
higher bandwidth applications and networks 
make more HD channels available, Verizon 
is well positioned to provide those advanced 
digital services that our customers will require. 
Verizon’s FiOS network currently passes 12 mil-
lion homes, and we’re expanding at a rate of 
three million homes passed a year.

What has made Verizon Telecom such a 
leader in network innovations?

Meeting the needs of information-age cus-
tomers requires physical and intellectual assets 
that only a handful of companies can deliver, 
and Verizon happens to be one of those com-
panies. Our fi ber-optic network is a huge com-
petitive advantage, and we’ve devoted years of 
intellectual and fi nancial capital to delivering a 
superior experience to our customers.

The commitment to innovation and invest-
ment in our network has been crucial to our 
growth and has made Verizon a leader in de-
livering the speed and capacity needed in to-
day’s digital world. The superiority of our fi ber 
network surpasses other commercial broadband 
and video technologies, and it will continue to 
support our growth.

Is this industry, and Verizon in particu-
lar, attracting women?

I believe we are attracting women. Can we 
do more? No doubt. Women make up almost 
half of the available U.S. labor pool, and Verizon 
employs close to that percentage. In addition, 
we’ve been recognized consistently for being a 
best place to work for women, including being 
honored by Working Mother magazine as a best 
place for working mothers, as well as by the 
Women’s Business Enterprise National Council 
as one of the top American corporations for 
women’s business enterprises.•
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