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Many suggest that true economic recovery 
will come back only through entrepreneur-
ship and innovation. Do you agree with that, 
and in leading a company focused around 
entrepreneurs, is the platform there to drive 
entrepreneurship today?

I do, and it has been proven historically 
that, in times of recession and pull back, it is 
entrepreneurship and innovation that always 
pulls us forward. It doesn’t matter if you’re in 
the developed world, the developing world, 
or an emerging market – it is entrepreneurship 
and innovation. I recently met with a group of 
high-tech women in Silicon Valley to discuss 
how, through technology, we can catalyze the 

innovation and entrepreneurship of 
women in emerging markets, and how 
we can connect the two to spark ideas 
and mentorship; technology is one of 
the big driving forces of globalization. 
Efforts to try to further those develop-
ments, and to focus on addressing the 
needs of the rural poor throughout the 
world, provide incredible opportunities 
for innovation.

Do you still foresee the United 
States remaining a leader in entre-
preneurship and innovation?

I think so, but it’s going to be 
different than it has been in the past. Exports 
are going to be incredibly important to the U.S. 
and U.S. recovery, which means the U.S. is go-
ing to have to understand the emerging market 
consumer in a way it never has before, which 
oftentimes dictates a very different model. But 
the opportunities are certainly there.

As a leader, in terms of working with 
other women leaders in business as well 
as mentoring those coming up, are women 
today excited about entering the entrepre-
neurial arena?

Absolutely. We’re seeing young men and 
women of all ages being driven towards entre-
preneurship, some out of necessity and some out 
of desire to control their own destiny and sched-
ules. In the U.S., women start businesses at twice 
the rate of men, and they oftentimes grow faster 
and typically do so with less capital. But then 
they tend to get stuck at various levels. One of 
the things we’re focused on is creating networks 
where successful entrepreneurs can help mentor 
women entrepreneurs to realize their potential 
and meet their aspirations and imaginations.

You’re engaged in many different orga-
nizations, including TechnoServe. Why did 
you feel it was an important organization to 
become involved with, and would you high-
light their impact?

It is one of the fi nest, most in-the-strike-zone 
nonprofi ts that I’ve ever been affi liated with. I’ve 
never been a big believer in aid. I’ve always been 
a big believer in the entrepreneurial spirit, which 
creates international aid and development, but in 
a different form. As Hilary Clinton says, talent is 
equally distributed around the world, but oppor-
tunity is not. TechnoServe works to help the entre-
preneur, specifi cally in addressing rural poverty. 
The name TechnoServe emanates from technol-
ogy but long before technology was a word in the 

way we think of it now. It was farm implements 
to help people be better farmers and improve 
their agricultural capacity. Those needs today are 
still so critical in the developing countries to help 
farmers, who may only farm one acre, understand 
what crops to grow and what capacity is possible, 
and to link those farmers together in a coopera-
tive so they can sell on a volume basis and not 
be taken advantage of from a price perspective 
by middle people, while giving them access to 
markets. They use local people, who understand 
the culture, as consultants to those entrepreneurs. 
They are there day in and day out, and they have 
shown tremendous results.

In terms of the impact in some of these 
markets and the opportunities for people 
who in other cases would never have them, 
it seems to be something you admire from a 
business point of view, and from a personal 
point of view as well.

It is in my DNA. I was in Meru, Kenya with 
TechnoServe, who had worked with a group of 
farmers to convert their bean farms. They had 
grown beans for years, so the soil was citifi ed 
and not very productive, and bean prices had 
fallen. TechnoServe worked with them to con-
vert those farms to banana farms, realizing they 
could produce great bananas.

So a husband and wife team converted 
their farm, they passed on the knowledge and 
best practices to all of the local farmers in the 
village, they formed a massive cooperative, and 
they’re selling some of the best bananas in the 
world at good price points.

When we visited them, the wife was so 
proud to show us the local medical clinic they 
were building in the village using 10 percent of 
the profi ts from the cooperative. Previously, if 
a child became sick in the middle of the night, 
the women had to walk 5 kilometers with a sick 
child to the nearest hospital.

I expected to see this gleaming medical 
clinic, but what I saw was the outline of a foun-
dation, two cinder blocks high, that they were 
building one block at a time as they generated 
profi t. You can talk about corporate responsibil-
ity in the U.S. until you’re blue in the face, but 
that is real corporate responsibility. No one had 
to tell this couple that they have a business in the 
context of their community and that it is good for 
their business to build a medical clinic to keep 
their men and women healthier and more pro-
ductive. It’s much closer to home and personal 
for them, and that is why they did it.•
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