
EDITORS’ NOTE Dina Powell 
joined Goldman Sachs in 2007 as a 
managing director. Prior to this, she 
served as the Assistant Secretary of 
State for Educational and Cultural 
Affairs and Deputy Undersecretary 
for Public Diplomacy. Before this, she 
served as Assistant to the President. 
She graduated from the University 
of Texas at Austin.

COMPANY BRIEF Founded in 
1869, the Goldman Sachs Group, Inc. 
(www.goldmansachs.com) is a lead-
ing global fi nancial services fi rm that provides 
investment banking, securities, and investment 
management services to a sizeable and diverse 
client base that includes corporations, fi nan-
cial institutions, governments, and high-net-
worth individual clients. Headquartered in 
New York, the fi rm maintains offi ces in London, 
Frankfurt, Tokyo, Hong Kong, and other signif-
icant fi nancial centers around the world.

Goldman Sachs has worked closely 
with TechnoServe. What excited you 
about the organization and what makes 
TechnoServe an important partner for 
you?

We have seen fi rsthand how vital men-
toring, advising, and networking are for 
entrepreneurs and have incorporated these 
support services into 10,000 Women pro-
grams. However, few organizations globally 
have experience designing and implement-
ing successful support service programs 
for entrepreneurs. We were delighted that 
Technoserve was willing to share their 

unique expertise and 
best practices with us.

Would you pro-
vide an overview of 
some of the programs 
you have worked on 
with TechnoServe and 
the impact of these 
programs?

Last year, Techno  -
Serve conducted a com-
prehensive evaluation of 
support service needs of 
women entrepreneurs 

and identifi ed international best prac-
tices. This evaluation has informed 
our investments in these services and 
the design of 10,000 Women mentor-
ing and advising programs, which help 
scholars translate what they learn in the 
classroom to their businesses.

Would you provide an over-
view of the 10,000 Women initia-
tive created by Goldman Sachs?

10,000 Women is a fi ve-year, $100-mil-
lion investment in economic growth that pro-
vides business and management education to 
women around the world. We partner with 
more than 70 business schools and nonprof-
its, like TechnoServe, in 20 countries to pro-
vide women entrepreneurs practical business 
skills like accounting, human resources man-
agement, and marketing, as well as mentoring 
and networking. With this training, women 
are building businesses, and creating jobs and 
new opportunities for themselves, their fami-
lies, and their communities.

The program is based on research con-
ducted by Goldman Sachs, the World Bank, 
and others that found that investing in wom-
en’s labor force participation can have a sig-
nifi cant impact on GDP growth.

How will TechnoServe partner with 
Goldman Sachs on the 10,000 Women 
program and what do they bring to these 
efforts?

Recently, we expanded our partnership 
with TechnoServe and have engaged them as a 
key advisor to 10,000 Women. We are working 
together in Brazil, China, and India, and over 
the next two years, we will collaborate with 

them to refi ne and strengthen support services of-
fered by 10,000 Women partners globally.•
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(Upper right to lower left) An aspiring entrepreneur discusses her 
plans at a TechnoServe-run program for young women in Kenya; 
Martha Chaname displays some of the products that TechnoServe is 
helping her expanding business to produce and market in Peru; 
TechnoServe business advisors hold a training session for women 
who are earning their fi rst-ever incomes by operating a specialty 
bakery in Guatemala

POSTED WITH PERMISSION. COPYRIGHT © 2010 LEADERS MAGAZINE, INC. 75VOLUME 33, NUMBER 2 LEADERS




