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What do you see as your major opportunities for continued growth?
We have three primary areas of growth opportunity, all of which leverage the skills we’ve
built with the terminal, the relationships we have
as a result of the terminal, or the infrastructure
we’ve developed to make the terminal successful.
The first area is to move beyond the individual
traders, salespeople, and investors who are primary
customers to products and solutions that serve the
data needs of our customers’ entire organizations.
The second is to use our skills at ingesting large
amounts of data, infusing it with news, providing
great tools to analyze it, and then displaying and
distributing it, which we’ve never done outside of
the securities industry before, and to start applying
them in other areas like government and law.
The third area is news. We are enthusiastic
about our business model where unlike other
news organizations, our news is not supported
primarily by advertising and subscriptions but
by a terminal. At the same time, the more efficient and more effective our news-gathering
operation is, the more valuable the terminal is.
Still, we’ve largely done one thing for most
of our history and it is always a challenge to
diversify. A big part of the process we’ve been
through over the past three years is learning
how to do new things.
Is Bloomberg a New York-based company that does business globally or a global
company that is based in New York?
Given who Mike Bloomberg is, it’s hard
not to look at it as a New York-based company
that is truly global in its outlook.
New York is an essential part of who we
are, just like it’s Mike Bloomberg’s DNA that is
imprinted on this company and in many ways,
guides what we do and how we do it.
The ethos of New York – the sense of unlimited opportunity, the diversity, the appreciation for multiple cultures, and the openness of
it – is a big part of who we are.
What is it about New York that has
made it a place where you can build a collaborative culture through organizations
like the Partnership for New York City?
New York has a much stronger personality
than many other cities and the types of people
that run businesses or have major leadership
positions with businesses see in New York a
reflection, to some extent, of themselves.
I also think 9/11 got people to think about
their responsibility to the city in a different way.
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