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EDITORS’ NOTE First elected in 2006, Governor 
Martin O’Malley was reelected in 2010 with 56 
percent of the vote. In 2009, Governing magazine 
named O’Malley “Public Offi cial of the Year”. 
Prior to assuming his current post, O’Malley 
served as Mayor of the City of Baltimore. First 
elected in 1999, he was reelected in 2004, re-
ceiving 88 percent of the vote. O’Malley received 
his bachelor’s degree from Catholic University 
and his law degree from the University of 
Maryland. In 1986, while in law school, he 
was named by then-Congresswoman Barbara 
Mikulski as State Field Director for her suc-
cessful primary and general election campaigns 
for the U.S. Senate. From 1987 to 1988, he served 
as a legislative fellow for Senator Mikulski. In 
1988, O’Malley was appointed Assistant State’s 
Attorney for the City of Baltimore. He served 
on the Baltimore City Council from 1991 to 
1999, during which time he was Chairman of 
the Legislative Investigations and Taxation 
and Finance Committees. O’Malley currently 
serves as Chair of the Democratic Governors 
Association and Co-Lead on Homeland Security 
for the National Governors Association Public 
Safety Task Force. He was appointed to the 
nation’s first-ever Council of Governors by 
President Obama in January of 2010.

How have you approached job creation for 
the state of Maryland?

In order for a modern economy to create 
jobs, we need to invest. That is not a Democratic 
or Republican idea – it’s an American idea. 
Investments in the education of our next genera-
tion and rebuilding our infrastructure can only be 
made if we choose to make them together.

So in my budget, there are a number of 
things we’ll be instituting that will support about 
52,000 jobs doing important public projects.

Is the correct dialogue taking place 
about what needs to be done to improve 
education?

Part of the challenge when doing things 
that work to improve outcomes in education 
is that we have structured public education 
in our country in such a way as to shield it 
from political infl uence. That’s a benefi t when 
it comes to avoiding having extremists en-
croaching on the freedom of intellectual pur-
suits, but it’s an impediment when it comes 
to putting in place some common sense re-
forms and quickly enhancing literacy among 
our kids.

Because of that structure, we sometimes 
content ourselves with creating successful ex-
periments with charter schools because it’s more 
gratifying to us over a shorter period of time than 
the longer and more impactful work of reforming 
public education.

We know what works. But none of it can 
happen unless we’re committed to paying for 
it and funding it. Over these past recessionary 
years, we have still managed to make record 
investments in our children’s education. In the 
depths of this recession, Maryland has been 
named as having the best public schools in 
America four years in a row by Education Week 
magazine. More of our kids are taking and pass-
ing AP exams than in any other state and we’re 
graduating more students in the STEM (Science, 
Technology, Engineering, Math) disciplines.

We’re one of eleven states and the District 
of Columbia that competed in and won President 
Obama’s Race to the Top grant, which will ac-
celerate some of these reforms, including the use 
of technology to track every student’s learning 
experience from kindergarten through college.

We’ve seen the improvement. Too often, 
we say that educational reform is too hard; the 
best you can do as a political leader is put more 
dollars into school construction – something 
you can cut ribbons on – but the longer last-
ing impact comes from the commitment to the 
tougher changes that might not come to fruition 
in your own term of offi ce.

Has true health care reform been 
achieved and what is your vision for 
Maryland in that area?

We have barely begun to reform health 
care. This is going to be a long haul, but it’s one 
where the President has courageously taken the 
most important steps forward, which is to have 
us join every other industrialized economy on 
the planet and have universal coverage. That, 
combined with technology, gives us the ability 
to move from a system that treats disease to a 
system that promotes wellness in a more per-
sonalized way for individuals.

We look forward to being an early imple-
menter of the Affordable Care Act, which will 
not only be an advantage for us in terms of 
a healthier workforce, but a competitive ad-
vantage for us economically as our small busi-
nesses and entrepreneurs are able to reduce the 
amount of overhead that goes to health care 
costs so they can invest those dollars into ex-
panding their businesses.

What do you expect the Maryland 
Innovation Initiative will accomplish?

With all the challenges we face in terms of 
the erosion of our competitive advantage in a 
global economy, we are called upon to be more 
innovative.

In our state, while we have cut many 
things, we have increased our biotechnology 
tax credit and we have extended our state re-
search and development tax credit. Last year, 
we passed an initiative called InvestMaryland, 
which is a $75 million investment of public 
dollars to leverage even greater amounts of 
venture capital so that we can move the great 
ideas from our laboratories into the main-
stream of our economy, where they can create 
companies and, therefore, jobs.

This year, we’ll be launching the Maryland 
Innovation Initiative to change the culture in 
our colleges and universities, as well as in 
some of our federal institutions, so we can dial 
up the entrepreneurial side of innovation and 
discovery. We’re number one when it comes 
to research in America on a per capita basis, yet 
we rank 37th in terms of commercializing those 
ideas. We want to cross that delta of opportunity 
and put partnerships in place that create a con-
tinuum in the evolution of ideas from the lab to 
the marketplace.

At a time where there is so much politi-
cal gridlock, you’ve been able to push many 
initiatives through. What is the secret?

The very character of the people of 
Maryland who understand that progress is a 
choice. The other important piece is that this 
administration is committed to setting goals, 
measuring performance, and making our state 
government is open, responsive, and account-
able to the people we serve. That allows us to 
tackle issues head on.

I have cut more from our state government 
than any other Governor in Maryland’s history. 
Yet, we were able to put in place, for the fi rst 
time, a progressive income tax. We were able to 
ask people who smoke to pay more and were 
able to expand the number of people we cover 
with health insurance by about 400,000, half of 
those being kids.

Regardless of party, all of us in our state 
believe our government should deliver results. 
The most important value we share is the desire 
to give our kids a better quality of life. It’s not 
what’s best for the next election but what’s best 
for the next generation.•
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FOUNDED IN 1878 AND HEADQUARTERED IN HAMBURG, GERMANY, 
Wempe (www.wempe.com; www.chronometerwerkeglashuette.com) is 
a purveyor of luxury timepieces and jewelry, with 25 stores in six coun-
tries and aboard the cruise ship MS Europa. Wempe in the U.S. is run by 
Ruediger Albers, who has been with the company for 25 years. In 1980, 
the company established New York-based American Wempe Corporation, 
whose fl agship store on Fifth Avenue sells some of the world’s most pres-
tigious watch brands and fi ne jewelry. The store refl ects the importance 
of Wempe’s longstanding relationships with prestigious watch houses, 
the Wempe-owned jewelry line “By Kim”, and the Wempe watch lines 
“Zeitmeister” as well as “Chronometerwerke” while maintaining a homo-
geneous, European-style salon appearance.

Wempe’s commitment to customer service manifests itself in their 
expanded service atelier where fi ve state-of-the-art workstations are 
equipped to handle the most challenging of tasks. The experienced mas-
ter watchmakers, who boast a combined tenure at Wempe of more than 

50 years, embody the generous service culture for which Wempe has 
become known and consistently recognized.

In May of this year, Wempe opened a new set of doors on Fifth 
Avenue, just two blocks south of the longstanding Wempe store in the 
lobby of the The Peninsula Hotel. The latest offering is the Rolex pre-
sented by Wempe store at 665 Fifth Avenue on the ground level of the 
Rolex building at 53rd Street. Designed by Geneva-based architects, 
the extravagant space boasts 12-foot ceilings and specially made laser-
etched aqua glass and utilizes exceptional materials including Italian 
leather, imported marble and bronze, and custom-display walls made 
from European plane wood. The sophisticated space creates an ideal 
luxury shopping experience for even the most discerning customer, offer-
ing an unmatched selection of Rolex timepieces. The store is a crowning 
achievement of the two companies’ successful partnership.•
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