The St. Regis
New York
SINCE ITS OPENING OVER A CENTURY AGO BY JOHN JACOB ASTOR IV,
The St. Regis New York (www.stregisnewyork.com) has remained
committed to an uncompromising level of bespoke and anticipatory
service for all of its guests. It should therefore come as no surprise
that the iconic property has joined forces with Bentley Motors, another
brand boasting the same stellar attributes, and has announced a oneof-a-kind hotel suite at the iconic Manhattan landmark, marking the
first design collaboration between Britain’s leading luxury car maker
and St. Regis Hotels & Resorts.
The Bentley Suite, which debuted in September 2012, features
an entryway foyer, one bedroom, one-and- a-half baths, an expansive
dining room, and living room complete with floor- to-ceiling windows
on the 15th floor.

“At The St. Regis New York, we offer a variety of suite categories for
today’s luxury travelers. Partnering with like-minded brands – Tiffany, Dior,
Bentley – we created one-of-a-kind Designer Suites that cannot be found
anywhere else in the world. With stunning views of Fifth Avenue and Central
Park, these suites surprise and delight, highlighting the unique details of
each brand. Our Master Suites are among the largest in Manhattan. The
Presidential Suite, with 3 bedrooms, 3.5 marble baths, living room, formal
dining room, and kitchen, is more than 3,000 square feet. All of our suites
offer our iconic butler service and bespoke amenities, so our guests feel comfortable and pampered from the moment they walk in the door.”
-Paul H.F. Nash, General Manager

The suite’s design boasts a unique juxtaposition of old world
elegance and modern sleekness that reflects the bespoke elements
of both brands. Guests of the expansive 1,700-square-foot space will
delight in St. Regis hallmark services including signature St. Regis
Butler Service and in-suite champagne bar, as well as complimentary
access to the St. Regis Bentley Mulsanne, the first 2013 model in the
United States.
St. Regis announced a global partnership with Bentley earlier in 2012,
offering guests, residents, and customers exclusive experiences such as
driving programs, special events, and brand initiatives around the world.
Additionally, the St. Regis brand has selected Bentley as the house fleet
for its hotels and resorts, which allows guests to explore must-see destinations in unparalleled style.
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Top to bottom: The Bentley Suite entrance; living area; dining room; and bedroom
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