
EDITORS’ NOTE Dr. Kelly Hancock 
oversees the Chief Nursing Officers at 
Cleveland Clinic’s ten regional hospi-
tals and Cleveland Clinic Florida, 
along with serving as Chief Nursing 
Officer at Cleveland Clinic’s Main 
Campus since July 2011. She is re-
sponsible for directing the clinical, 
academic and operational activi-
ties of the nursing staff throughout 
the health system, as well as the focus 
of nursing throughout the various 
institutes on the main campus. She 
administers and directs nursing in-
tegration and operations, as well as the financial, 
regulatory and business activities throughout the 
Nursing Institute. She has simultaneously been 
the Senior Nursing Director of Critical Care and 
the Nursing Director of the Heart and Vascular 
Institute, where she led the nursing practice for 
seven years. Dr. Hancock received her DNP from 
Chamberlain College of Nursing in 2015 and she 
obtained her MSN from Breen School of Nursing 
at Ursuline College in Pepper Pike, Ohio. She is 
a board certified Nurse Executive through the 
American Nurse Credentialing Center, a mem-
ber of the American Organization of Nurse 
Executives, the American Association of Critical 
Care Nurses, and the Honor Society of Nursing - 
Sigma Theta Tau International. She was awarded 
Crain’s Cleveland Business Notable Woman in 
Healthcare in 2018, the Sones/Folvaro for 
Excellence in Nursing Collaboration in 2017, the 
Distinguished Alumnae Award from Ursuline 
College in 2013, the ANCC Circle of Excellence 
Award in 2012, the 2010 Maria and Sam Miller 
Professional Excellence Nurse of the Year Award, is 
a recipient of the “Bruce Hubbard Stewart Fellow 
Award,” and in 2002 and 2009 was awarded 
“The Abbie Porter Leadership Award” which high-
lights Nursing Leadership.

INSTITUTION BRIEF Based in Cleveland, Ohio, 
Cleveland Clinic (my.clevelandclinic.org) is 
a nonprofit multispecialty academic medical 
center that integrates clinical and hospital care 
with research and education. It was founded in 
1921 by four renowned physicians with a vision 
of providing outstanding patient care based 
upon the principles of cooperation, compassion, 
and innovation. Cleveland Clinic has pioneered 
many medical breakthroughs, including cor-
onary artery bypass surgery and the first face 
transplant in the United States. U.S. News & 

World Report consistently names 
Cleveland Clinic as one of the nation’s 
best hospitals in its annual “America’s 
Best Hospitals” survey. More than 3,500 
full-time salaried physicians and re-
searchers and 11,000 nurses represent 
120 medical specialties and subspecial-
ties. The Cleveland Clinic Health System 
includes a main campus near down-
town Cleveland and more than 75 
Northern Ohio outpatient locations, in-
cluding 19 full-service Family Health 
Centers, Cleveland Clinic Florida, the 
Lou Ruvo Center for Brain Health 

in Las Vegas, Cleveland Clinic Canada and 
Cleveland Clinic Abu Dhabi.

What makes Cleveland Clinic so special 
and have been the keys to its consistent 
leadership?

I’ve been with the organization for 25 
years, so I have been fortunate to see it grow 
and evolve. We were founded by four physi-
cians and continue to be a physician-led group 
practice. Doctors lead and run our hospital and 
institutes so we’re not just a hospital that em-
ploys doctors.

Our colleagues are salaried and they don’t 
get incentivized to see more patients. We’re in it 
together behind the shared mission and vision of 
our organization.

We have about 25,000 nursing caregivers in 
the Nursing Institute. What makes us special is 
we have a culture that promotes our caregivers to 
seek excellence, whether in the clinical or qual-
ity domain. They constantly look to grow and 
develop, and are empowered to do so.

We have allowed this to be a culture where 
our caregivers can strive to be their best, no matter 
which department they’re in. We all believe in the 
mission of the organization.

How has the role of a nurse evolved?
The role of the professional nurse has 

evolved, not only at Cleveland Clinic, but across 
the country. We have always had to be clinically 
astute, but nursing has evolved to a point where 
we have many more hats to wear. Not only are 
we clinical caretakers, but we’ve become advo-
cates, educators and liaisons, as well as social 
workers.

The patients we see now are facing more 
complex issues and they’re living longer, so 
we’re taking care of them across the entire 
care continuum.

The role of nursing, particularly in this trans-
formation of healthcare, has extended beyond the 
four traditional walls of a hospital. It now reaches 
into the home. It can involve a nurse being on call 
or working a triage system via telephonic support. 
Nurses can work with Telehealth or out in our 
ambulatory clinics. 

Our nurses really lead our care coordination 
efforts. They are coordinating care for patients in 
populations that are at risk and may require more 
resources from a healthcare provider. 

We have nurses who are care coordinators 
for different specialties and they have different 
touchpoints with our patients along the entire care 
continuum. They are the liaison between those 
patients and the provider. 

If someone comes to the emergency room 
or is hospitalized, the same nurse will continue 
to be the touchpoint with them to ensure that the 
plan of care we developed for the patient is being 
followed appropriately.

We’re very fortunate to have an office of nurs-
ing research here. The scientists are all Ph.D. pre-
pared and lead our efforts from a nursing standpoint. 
They do research at the clinic and take what they 
have learned and apply it at the bedside. This results 
in our nurses being able to see the value of continu-
ing to be innovative and creative as well as having 
the latest tools and processes to care for our patients. 

What are the key attributes that you seek 
when hiring nurses?

We seek nurses who have innovative spirits 
and want to excel in their clinical outcomes, but 
who also excel from a patient experience perspec-
tive. We want our nurses to be leaders at the bed-
side who feel confident speaking up and leading 
the care they’re delivering.

In addition, we have so many disciplines that 
might be involved in caring for a patient that a 
nurse has to be an open, flexible and collabora-
tive partner in providing care. Today, we are a 
team of teams and know the value of taking the 
key talents from each of our team members and 
serving them well to our patients.

With so many locations and facilities, is 
service consistency challenging?

No matter which location, patients and their 
families should and can expect the same level of 
clinical care, experience and competency from a 
clinic nurse.

The way we accomplish that is through stan-
dardization. We make sure that our policies and 
protocols are all evidence-based and that they are 
all standardized across the board.•

K.  Kelly Hancock
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EDITORS’ NOTE Denise Faltischek 
serves as Executive Vice President 
and Chief Strategy Officer and 
Corporate Secretary of The Hain 
Celestial Group, Inc. In her role, she 
collaborates with The Hain Celestial 
Group President and Chief Executive 
Officer in developing, implementing, 
communicating and sustaining cor-
porate strategic initiatives includ-
ing the company’s vision, mission, 
values and purpose as well as over-
seeing all M&A, divestitures and 
strategic transactions. In addition, 
Faltischek oversees the quality assurance, regu-
latory, customer care and sustainability func-
tions. She served as Chief Compliance Officer 
from November 2013 until 2018 and as General 
Counsel from October 2009 to 2018. Prior to join-
ing Hain Celestial, she practiced corporate and 
securities law with the law firm of Ruskin Moscou 
Faltischek, P.C.

COMPANY BRIEF The Hain Celestial Group, 
Inc. (Nasdaq: HAIN), headquartered in Lake 
Success, NY, is a leading organic and natu-
ral products company with operations in North 
America, Europe, Asia and the Middle East. Hain 
Celestial participates in many natural categories 
with well-known brands that include Almond 
Dream®, Arrowhead Mil ls®, Bearitos®, 
Better Bean®, BluePrint®, Casbah®, Celestial 
Seasonings®, Clarks™, Coconut Dream®, Cully 
& Sully®, Danival®, DeBoles®, Earth’s Best®, 
Ella’s Kitchen®, Empire®, Europe’s Best®, 
Farmhouse Fare™, Frank Cooper’s®, FreeBird®, 
Gale›s®, Garden of Eatin›®, GG UniqueFiber™, 
Hain Pure Foods®, Hartley’s®, Health Valley®, 
Imagine™, Johnson’s Juice Co.™, Joya®, Kosher 
Valley®, Lima®, Linda McCartney® (under 
license), MaraNatha®, Mary Berry (under 
license), Natumi®, New Covent Garden Soup 
Co.®, Orchard House®, Plainville Farms®, 
Rice Dream®, Robertson’s®, Rudi’s Gluten-Free 
Bakery™, Rudi’s Organic Bakery®, Sensible 
Portions®, Spectrum® Organics, Soy Dream®, 
Sun-Pat®, Sunripe®, SunSpire®, Terra®, 
The Greek Gods®, Tilda®, Walnut Acres®, 
WestSoy®, Yorkshire Provender®, Yves Veggie 
Cuisine® and William’s™. The Company’s per-
sonal care products are marketed under the 
Alba Botanica®, Avalon Organics®, Earth’s 
Best®, JASON®, Live Clean® and Queen 
Helene® brands. 

What have been the keys to Hain’s 
success and what has made the 
company and its brands so strong?

Many people use the word “dis-
ruptor” to talk about businesses that 
change the way we think or how we 
do something. By investing in organic, 
natural and better-for-you brands 
beginning in the early 1990’s, Hain 
was a disruptor even before this term 
became popular.

The company was founded over 
25 years ago based on the belief that 
we could inspire people to create A 

Healthier Way of Life™. At the time, we were 
less educated consumers. Instead of focusing 
on the ingredients that were in the food we ate, 
we were more wedded to conventional brands. 

As a result, we weren’t aware of how what we 
ate and put in our bodies impacted our over-
all health and well-being. Hain’s products have 
helped educate consumers and transform shop-
ping choices for the better.

Since our inception, our mission and pur-
pose have remained the same – to create and 
inspire a healthier way of life.

Hain was created with a clear purpose 
around health and wellness. Is it a respon-
sibility of leading companies today to have 
a bigger purpose than just the bottom line?

This is why I’m passionate about Hain. I 
believe that in order for a company to deliver 
long-term, sustainable growth, it needs to be 
purpose driven and communicate on why it 
exists – not only must it deliver financial perfor-
mance, but it also must deliver a benefit to its 
stakeholders, including shareholders, employ-
ees, consumers and its community. 

In addition, in my view, consumer prod-
ucts companies have a responsibility to offer 
healthier options for consumers. Hain is proud 
to be a trailblazer in this initiative. With our 
organic, natural and better-for-you food and 
personal care brands, we are dedicated to pro-
moting health and wellness by meeting and 
exceeding growing consumer demand for bet-
ter-for-you products. 

As you transition into the role of Chief 
Strategy Officer, how do you define the role 
and will you discuss your key priorities?

Our mission, purpose, values and the 
resulting commitments are important as it’s 
what continues to differentiate Hain. Our 
authenticity in the areas of organic, non-
GMO and health and wellness have afforded 
our brands the trust of our consumers and 
ensuring that we continue to earn that trust 
by working with our internal teams to ensure 
that our purpose continues to stay embedded 
within the company, brands and culture and 
that we communicate internally to our peo-
ple and externally to our consumers, custom-
ers and our stockholders. Of course, quality 
and food safety remain critical priorities and 
we will continue to work to stay ahead of 
consumer preferences, whether it be better 
nutrition, better ingredients, fewer ingredi-
ents, clean labels, etc.

Are there opportunities for women at 
senior levels in the industry and what advice 
do you offer young women about the oppor-
tunities that exist?

There are opportunities out there for 
women at senior levels. My advice to younger 
women embarking on their careers is to find 
something they are passionate about and work 
hard at it.•

Denise Faltischek

A Healthier Way of Life
An Interview with Denise Faltischek, 

Executive Vice President & Chief Strategy Officer, Hain Celestial
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