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COMPANY BRIEF Abel Richard’s 
(abelrichard.com) vision is to 
redefine luxury through timeless 
elegance and uncompromising 
quality. It strives to be synony-
mous with sophistication, offering 
discerning individuals worldwide 
an experience of refinement and 
exclusivity. By seamlessly blending 
Italian craftsmanship with inno-
vative design, Abel Richard aims 
to set new standards in the luxury 
industry, inspiring admiration and 
enchantment with each creation. It 
aims to transcend mere accessories, becoming 
cherished symbols of enduring beauty and 
artistic expression, cherished for generations to 
come.

What inspired the creation of Abel Richard?
Abel Richard was born out of a desire to 

redefine what luxury truly means. It’s not just 
about owning something beautiful; it’s about 
investing in a legacy. Our vision is rooted in 
creating pieces that are timeless, awe-inspiring, 
and crafted at a standard the world hasn’t seen 
before. By fusing old-world artisan craftsman-
ship with cutting-edge technology, we’re 
forging a new path. I started this brand to make 
a meaningful difference, both in the world and 
in the luxury handbag space. 

Will you highlight the debut 
collection?

The debut Abel Richard 
collection draws inspiration from 
nature, heritage, movement, and 
time, all elements that symbolize 
both beauty and permanence. 
Each design is a sculptural expres-
sion of storytelling, where form 
and function meet in perfect 
balance. This launch is really a 
declaration of the new standard.

• Mosaic – Featuring our 
signature honeycomb pattern, 
Mosaic reflects the interconnected 
nature of our brand’s values: unity, 
structure, and beauty. It’s a bold, 
architectural piece that embodies 
strength through intricate design.

• Armadillo – The Armadillo 
design offers a sense of protec-
tion and resilience. With interior 
brocade fabric details from the 

1700s, it elegantly bridges the past 
with the present, drawing from 
regional influences and ancestral 
craftsmanship.

• Oyster  – Just like its name-
sake, the Oyster is sleek, iridescent, 
and quietly powerful. Designed for 
red carpet moments and elevated 
evenings, it captures the mystique of 
hidden treasures and refined strength 
beneath the surface.

• Concertina – The Concertina 
opens like an accordion, a nod to 
rhythm, expansion, and the harmony 

of motion. It is inspired by the luxury of travel – 
think private jets, grand symphonies, and life’s 
rarest, most orchestrated moments.

• Chrono – This design takes its cues from 
luxury wristwear, where precision and detail 
are everything. Chrono is a sculptural tribute 
to time itself, crafted for those who appreciate 
technical brilliance, multi-faceted designs, and 
quieter luxury.

Who is the Abel Richard customer?
Our customers are men and women of 

discernment – individuals of high net worth 
who value rarity, quality, and craftsmanship. 
They’ve worked hard, they expect excellence, 
and they want something that reflects that. It’s 
the best of the best. 

What sets Abel Richard apart from its 
competitors?

We’re not here to compete; we’re here to 
redefine. That starts with leading through clarity 
of vision, integrity in craftsmanship, and bold 
innovation. We believe true luxury doesn’t cut 
corners – it respects time, process, people, and 
materials. Our approach is deeply intentional. 
Every design choice, every artisan partnership, 
every customer experience is guided by the 
values we hold.

Our pieces are meticulously designed 
and handcrafted in Italy. They are built with 
sustainability and ethics at the core. These aren’t 
seasonal accessories; they’re heirloom-quality 
investment pieces.

Where do you see the greatest opportu-
nities for growth?

The luxury handbag industry has seen little 
true innovation in the last 40 years. Yet when 
you look at watches, yachts, and automobiles, 
there’s a thriving ultra-luxury market. No brand 
has truly captured that same level in handbags, 
until now. Abel Richard is stepping in to define 
this next level of high luxury. 

How does Abel Richard approach 
customer service?

When you invest in the best, you deserve 
the best in return. That’s why our boutiques 
will offer white-glove services like bag cleaning, 

restoration, and personalization. 
We deeply value the people who 
value our brand and product, 
and every touchpoint of the Abel 
Richard experience reflects that.

What is your leadership 
philosophy at Abel Richard?

Leadership means setting 
a new standard, not following 
what’s already been done. We 
lead by example, creating pieces 
that challenge the status quo and 
raise the bar for what luxury can 
and should be.

Ultimately, leadership at Abel 
Richard is about legacy. Building 
something enduring not only for 
our customers, but for our chil-
dren and theirs. We’re laying the 
foundation for a brand that will 
stand the test of time by honoring 
the past, embracing the future, 
and leading with purpose every 
step of the way.•
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